


We follow Main Street Americaõs Four Point Approach to create 

vibrant downtowns that have the following qualities:

A Unique 
Sense of Place

Welcoming & 
Inclusive to All

Dedicated 
Main Street 

Management

Committed to a 
Sustainable 

Future

Investment in a 
Diverse 
Economy

Conveniently 
Connected & 

Easy to Navigate





ARCHITECTS

ENGINEERS

INTERIOR DESIGNERS

DAVID STEIN AIA, PRINCIPAL

& WALLINGFORD  RESIDENT



òINTEGRATEDó IN-HOUSE SERVICES

SPECIFICATIONS

ARCHITECTURE

ELECTRICAL 

ENGINEERING

MECHANICAL 

ENGINEERING

PLUMBING

ENGINEERING

FIRE PROTECTION 

ENGINEERING

INTERIOR DESIGN

CONSRUCTION 

ADMINISTRATION



OLD WALLINGFORD STATION RESTORATION & REUSE STUDY



NORTH FARMS VOLUNTEER FIRE & EMS STATION



FORMER POLICE DEPARTMENT REPURPOSING STUDY



ELECTRIC DIVISION TRUCK STORAGE FACILITY



DOZENS OF SCHOOL RENOVATION PROJECTS & STUDIES
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Spotlight on Wallingford
Connecting our assets.   Building what's next.
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O P E N

Today's presenters

LD

Liz Davis

Executive Director

Wallingford Center Inc.

DC

Don Crouch

Economic Development Specialist

Town of Wallingford Economic
Development Office

WK

Wesley Krombel

Board of Directors, WCI

wŜŀƭǘƻǊ  ϊ  ²ŀƭƭƛƴƎŦƻǊŘ ǊŜǎƛŘŜƴǘ



/a{/ {ǇƻǘƭƛƎƘǘ ƻƴ ²ŀƭƭƛƴƎŦƻǊŘ  ϊ  aŀȅ тΣ нлнс 3 / 20

W E L C O M E

1670
Founded τ one of Connecticut's oldest towns

44,396
Population τ mid-sized town with a working downtown

39.88
Sq. Miles - Consisting of suburban development and farm land 

Wallingford at a glance
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12th
Most walkable downtown out of 169 CT towns & cities

2nd
Ranked 2nd safest town in Connecticut

35+
[ƻŎŀƭƭȅ ƻǿƴŜŘ ƻǊ ΨaƻƳ ϧ tƻǇΩ ōǳǎƛƴŜǎǎŜǎ ƛƴ ǘƘŜ Řƻǿƴǘƻǿƴ ŘƛǎǘǊƛŎǘ

A Downtown That Walks The Walk...
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W C I  S T O R Y

501(c)(4) nonprofit.   Volunteer -led.

1987

9 + 2

39 yrs

*Currently transitioning to a 501(c)(3) nonprofit.   Volunteer -led.

Wallingford Center Inc. ð since 1987

Incorporated under National 
Main Street guidelines

Volunteer board members
and part-time staff

Building community and 
fostering economic vitality
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W C I  S T O R Y

Why Main Street America matters to us

The Four-Point Approach

1

Economic Vitality

2

Design

3

Promotion

4

Organization

Capital and incentives that move 
buildings off the vacancy list.

Physical assets that make our 
district feel like ours.

Telling our story so people come 
and come back.

Partnerships that make the whole 
thing sustainable.

A tested framework τ refined across hundreds of communities and years of real-world town experience. It helps keep the process 
ōŀƭŀƴŎŜŘ ŀƴŘ ƘƻƴŜǎǘ ōȅ ŜƴǎǳǊƛƴƎ ǿŜ ŜǾŀƭǳŀǘŜ ŜǾŜǊȅ ŀǎǇŜŎǘ ƻŦ ŀ ŎƻƳƳǳƴƛǘȅΩǎ ǎǳŎŎŜǎǎΦ ¢ƘŜ Ǝƻŀƭ ƛǎ ǘƻ ǳǎŜ ŀƭƭ ŦƻǳǊ ƭŜƎǎ ƻŦ ǘƘŜ ŦǊamework 

together τ ōŜŎŀǳǎŜ ŦƻŎǳǎƛƴƎ ƻƴƭȅ ƻƴ ǘƘŜ άǇǊŜǘǘȅέ ƻǊ Ŝŀǎȅ ǇŀǊǘǎ Ŏŀƴ ŎǊŜŀǘŜ ōƭƛƴŘ ǎǇƻǘǎ ŀƴŘ ƭŜŀŘ ǘƻ ŀƴ ǳƴōŀƭŀƴŎŜŘ ƭƻƴƎ-term vision.
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W C I  S T O R Y

Beautification
Community 
Events

Façade Grants

Merchant & 
Landlord Support Electric Discount Marketing

Our Work ð what WCI delivers

Planters, banners, holiday lighting,  
seasonal streetscape, etc
Impact: A downtown that looks 
cared for, which signals to investors, 
tenants, and visitors that this is a 
place worth being in.

Holiday Stroll, Restaurant Hop, 
Winter Market, Celebrate 
Wallingford and more.
Impact: Tens of thousands of foot-
traffic visits per year to Center 
Street that translate directly into 
restaurant covers and retail sales.

Grant program that helps building 
owners restore storefronts, signage, 
and architectural detail. 
Impact: A visibly upgraded 
streetscape that lifts property 
values and lease rates on the block 
and improves downtown.

Recurring merchant and landlord 
meetings that keep everyone in the 
loop on what's happening 
downtown and what's coming. 
Impact: vacancies get filled faster 
because landlords hear about 
prospective tenants in real time and 
merchants share there ideas.

A reduced electric rate from the 
Wallingford Electric Division for 
qualifying downtown businesses.
Impact: Lower operating cost from 
the day the doors open τ a direct, 
recurring incentive that makes 
Wallingford's downtown less costly 
and incentivises to fill vacancies. 

WCI runs a social channel, with 
business spotlights and event 
promotions
Impact: A single shared megaphone 
for 100+ downtown businesses, so a 
new tenant gets visibility on day one 
instead of fighting for it alone.
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S O C I A L  O U T R E A C H

ÅOver the past few years: Grew 
Instagram following 5x and 
expanded onto TikTok, Facebook, 
and LinkedIn

ÅCollaborate with downtown 
businesses to spotlight their stories 
and offerings

ÅDrive awareness and turnout for 
events and initiatives ð Restaurant 
Hop, Block Parties, Holiday Stroll

ÅEstablished WCI as a trusted 
downtown hub, pulling more eyes 
and foot traffic to Wallingford
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P R O G R A M M I N G

F L A G S H I P

Holiday Stroll
Entertainment, tastings, lights

Restaurant Hop
Multi-stop tasting tour, 5ς9 PM

Block Party
Summer outdoor takeover

Summer Stroll
Walkable summer-evening event

WCI signature events

Celebrate Wallingford
Two days every October τ the whole downtown becomes the front yard.


