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WHAT IS BUILD HARTFORD?
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Experiential Business Communication &
Storytelling Program

i

A Collaborate with business owners, civic leaders, and

community activists
A Apply communication theory to real  -world business

narratives

TR A Analyze, design, and deliver strategic stories
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aanl A Focus on Main Street service, hospitality, and
entertainment businesses
e s 7 LR

Outcome: Win -win -win.
A Students learn business communication skills
A Businesses gain insight and receive usable content
A Community engages with next generation of civic
partners/leaders
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PARTNERNSHIPS PROVIDE THE PLATFORM
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IMMERSIVE EXPERIENCES = BETTER STORIES
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SUCCESS STORIES
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CHAMBER OF COMMERCE ENGAGEMENT
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NEXT LEVEL: THOUGHT LEADERSHIP

d Analyst | Market Enthusiast

Last Friday for the BUILD Hartford course at the Connecticut Center for
Entrepreneurship and Innovation (CCEIl), | had the honor of listening

to Marissa Baum and Paris Thalassinos as they provided valuable
insights into branding, accessibility in communication, storytelling, and
the intentionality in using color and font in marketing your product.

Key points | took away from their workshop:

1. A brand tells the story of an overall experience. In order to be effective,
it must be clean, consistent, strong, and timeless.

2. Establishing and integrating your brand in everything you do is what
will set your business apart.

3. For a story about a community to be told authentically, we must work
synergistically with that community to craft and tell their story.

4. The fonts and colors we use to market our product can drastically
change how its intrinsic value is perceived, capture the attention of a
target audience, and give it either a vintage or contemporary feel.

5. Starting with the idea is the first step in telling a story.

Thanks, Alexander Bridge and Rory McGloin for putting such an
incredible workshop together.

Rory McGloin - st

Week 3 of our BUILD Hartford Course welcomed two great guests to
the classroom to share their insights on contemporary multimedia
business storytelling. Special thanks to Marissa Baum and Pa ..more
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As | begin the final stages of my time in Hartford, | find myself reflecting
on an incredible journey of growth and learning. Under the guidance
of Rory McGloin and Alexander Bridge, I've had the privilege of deeply
analyzing the diverse markets within the Hartford economy, gaining
invaluable insights into this vibrant and evolving city.

Through various guest lectures, networking opportunities, and countless
experiences, | am so grateful for the exposure the Connecticut Center
for Entrepreneurship and Innovation (CCEI) has given me. I've come to
appreciate not only the complexity of Hartford's markets but also the
immense potential the city holds. Hartford has become a place | truly
love, and I'm eager to watch its continued growth while carrying forward
the lessons and knowledge I've gained here.

This journey has been transformative, and I'm excited to apply what I've
learned as | move forward in my collegiate and professional career. Thank
you to everyone who has been a part of this experience—|'m so grateful
for your guidance and support.

Here's to the future of Hartford and the opportunities that lie ahead; |
cannot wait to share what lies ahead on the horizon.
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